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Our acquisition community continually 
seeks out small businesses to gain access 
to—

Innovative Ideas
Effective 

Solutions

Reasonable 

Pricing
Customer 

Service



Partnering with Small Businesses: 
Successful Track Record
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Minority 
Businesses 
Are 
Important 
to the U.S. 
Economy 
and Job 
Growth

Department of Commerce Procurement 
Awards to Asian American and Pacific 
Islander Businesses—



FY 2020 Spend By NAICS Code



Top Product Service 
Codes for AAPI 
Small Businesses

R799 Support-Management: Other                                               

R425 Support-Professional: 
Engineering/Technical

D318 IT and Telecommunication-
Integrated…

R408 Support-Professional: Program 
Mgmt/Support

D321 IT and Telecommunication-Help 
Desk

7610 Books and Pamphlets

D308 IT and Telecommunication-
Programming

F999 Other Environmental Services

R499 Support-Professional: Other

D319 IT and Telecommunication-
Annual Sftw Mtn



How We Engage Small Businesses

• Publicize Two-Year Forecast of Contract Opportunities;

https://www.commerce.gov/work-with-us/grants-and-contract-opportunities

• Publicize market research activities (e.g., sources sought notices, 
special notices);

www.beta.sam.gov

• Host pre-solicitation conferences (e.g., Industry Day) to discuss 
strategy and time schedule for specific acquisitions; and

• Invite small businesses to meet one-on-one with program and 
acquisition personnel.

https://www.commerce.gov/work-with-us/grants-and-contract-opportunities
http://www.beta.sam.gov/


Vendor Engagement

• Respond to market research notices. 

▪ Market research phase is the best opportunity to gather information 
about the procurement and develop strategies to compete and win the 
contract, and to perform the contract to the satisfaction of the agency. 

▪ The level of small business participation (i.e., number of interested 
vendors that respond and quality of submissions to market research 
notices are very influential to making a set-aside decision. 

• Bring your subject matter expert(s) to agency market research 
meetings.



The Office of 
Small 
and 
Disadvantaged 
Business 
Utilization
(OSDBU)

The OSDBU and the bureau small 
business specialists (SBS) are 
advocates and available to help.



Office of Small and Disadvantaged 

Business Utilization

(OSDBU)

Small Business 

Specialist

National Oceanic 

and Atmospheric 

Administration 

(NOAA)

Small Business 

Specialist

Patent and 

Trademark Office 

(PTO)

Small Business 

Specialist

Bureau of the 

Census

Small Business 

Specialist

National Institute of 

Standards and 

Technology (NIST)

Small Business 

Specialist

Enterprise Services-

Acquisition

(ES-A)

Small Business 

Specialist

FirstNet



SBS Contact Information

• OSDBU: Yvonne Vines; yvines@doc.gov

• NOAA:  Jeffrey Hale; 301-628-1411; jeffrey.hale@noaa.gov

Natalie Colbert; 301-628-1363; natalie.colbert@noaa.gov

• PTO:      Portia Deans; 571-272-7120; portia.deans@uspto.gov

• Census: Sean Kinn; 301-763-1822; sean.kinn@census.gov

• NIST:      Jo-Lynn Davis; 301-975-6337; jo-lynn.davis@nist.gov

• Enterprise 

Services: Dawn Gresham; 202-482-7881; dgresham@doc.gov

• FirstNet: Kristian Jovanovic; 571-665-6041;  

Kristian.jovanovic@firstnet.gov

mailto:yvines@doc.gov
mailto:jeffrey.hale@noaa.gov
mailto:natalie.colbert@noaa.gov
mailto:portia.deans@uspto.gov
mailto:sean.kinn@census.gov
mailto:jo-lynn.davis@nist.gov
mailto:dgresham@doc.gov
mailto:Kristian.jovanovic@firstnet.gov


Summary

Key take away—

• Monitor DOC’s market research notices and activities.

• Respond to DOC’s market research requests.







The SBA works to ignite change and 
spark action
so small businesses can confidently
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START • GROW • EXPAND •
RECOVER



How Can an SBA-backed Loan Help You?
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• Purchase, renovate, or 
expand facilities

• Purchase inventory, 
equipment, or machinery

• Purchase land or real estate

• Launch, grow, start or 

purchase a small business

• Access revolving credit or 

working capital for day-to-

day expenses

• Export a product or service



SBA Loan Programs

International 

Trade Loans

Community 

Advantage 
Loans

504 Loan Microloan7(a) Loan



Lender Match
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Find an SBA-approved lender that’s right for you by visiting 

SBA.gov/lendermatch



Are You Ready to Consider Federal Contracting?

The world’s largest 
customer, buying all kinds 
of products & services
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Evaluate your readiness & 

learn more by visiting

SBA.gov/contracting

Determine eligibility at 
certify.SBA.gov

Required by law to provide 
contract opportunities to 
small businesses



Qualify for Federal Contracts with Certifications
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The SBA works with federal agencies to award at 
least 23% of all prime government contracting dollars 
each year to small businesses that are certified with 
the SBA’s contracting programs. Programs include:

Learn more and determine your eligibility at 

certify.SBA.gov

Women-Owned 

Small Business 

(WOSB) 

Program

Service-

Disabled 

Veteran-

Owned 

Program

8(a) Business 

Development 

Program

Historically 

Underutilized 

Business 

Zones 

(HUBZone) 

Program



8(a) Business Development Program
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Access  to business 

development support

Build capacity and grow 

through contracts

Nine-year program 

available once per lifetime



Historically Underutilized Business Zone 
(HUBZone) Certification
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Stimulate capital 

investment

Build capacity and grow

Access HUBZone set-

aside contract dollars



Women-Owned Small Business (WOSB) Program
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Take advantage of annual 

prime contracting goals

Build capacity and grow

Access set-asides for 

WOSB and EDWOSB



Service-Disabled Veteran-Owned 
Small Business Program (SDVOSB)
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Qualify for set-aside 

opportunities

Build capacity and grow

Establish joint ventures



The SBA Resource Partner Network

Approved and 
funded by the SBA
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Find local resource 

partners near you at 

SBA.gov/local-

assistance

1,400+ partner 
offices nationwide

Access the right tools at the right time—wherever you are.



Which Resource Partners are Right for You?
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Small Business 
Development Centers: 

• Free business consulting 
to get started or grow

• Low-cost training on 
crucial topics

Women’s Business Centers:

• Comprehensive training and 
counseling on a variety of topics 
in several languages

• Business advice to level the 
playing field against unique 
challenges or obstacles

Veteran Business Outreach 
Centers:

• Counseling or transition 
assistance

• Training and advice to start or 
grow your business, or purchase a 

new business

• Resource referrals

SCORE Mentors:

• Mentorship and advice 
from volunteer real-world 

business executive

• Free online workshops 
and webinars
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For a comprehensive list of SBA’s 
Coronavirus Recovery Resources and 

for more information, visit

sba.gov/coronavirus

sba.gov/coronavirus-recovery-information-

other-languages

For SBA’s Coronavirus Recovery 

Resources in different languages visit

https://sba.gov/coronavirus
https://www.sba.gov/page/coronavirus-recovery-information-other-languages
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Helpful Resources

For Resource Partner assistance for small 

businesses:

sba.gov/local-assistance

SBA Disaster Recovery:

www.sba.gov/disaster

SBA Coronavirus Recovery Resources: 

sba.gov/coronavirus

https://www.sba.gov/local-assistance
http://www.sba.gov/disaster
https://www.sba.gov/coronavirus


Los Angeles District Office
sba.gov/ca/la
213-634-3855
lado@sba.gov

@SBA_Los Angeles
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https://www.sba.gov/ca/la





